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Abstract

Sesame is economically important not only for pdg edible oil but also for export crops
in Myanmar. The objectives of this study are to raafors and to analyze the value chain of
sesame, to identify the issues and constrainthéenvilue chain of sesame in Magway
Township and to look for necessary conditions itheotto promote the sesame value chain in
Magway Township. The research questions are (1} eMeathe challenges and constraints at
each level of the sesame’s value chain in Magwaynebip? and (2) what are the necessary
conditions to improve the value chain as well ad@same production to reach its potential
capacity in Magway Township? Qualitative methodsrevapplied by using in-depth
interviews and semi-structure interviews to colldet primary data, while the quantitative
method was used to estimate the cost and margihpaoiits of actors at each level of the
value chain. Marketing margin analysis and SWOTyaawere used in this study. It was
found that there were many actors in the sesamue\@dain such as input providers, farmers,
wholesalers, millers, processor and exporter. Ambiegactors in the value chain for sesame
seed, the sample wholesalers received the highasteqtage of profit (70.66%). The
percentage of marketing margin of farmers (71.48%a$ the highest among actors. The
wholesalers received the largest profit becausg Hoeight the sesame directly from the
farmers and store the product for approximatelyahitis before selling to the exporters. For
sesame oil, the sample wholesalers also receivedhitihest percentage of profit (66.84%)
and the farmers again occupied the highest pegerdmargin (64.94%). In this case, if
the millers could buy the raw sesame seed dirdatiyn the farmers, more profit could be
allocated to farmers and millers. For sesameldritie sample processor gained the highest
percentage of profit (84.99%) and the farmers xexkithe lowest percentage of profit
(3.94%). Therefore, there is need to improve tfieiency of sesame value chain in the
study area. It was also found that there was usemarketing margin among actors along
the value chains. The major constraints for sestameers were a lack of technology, low
access to credit, lack of knowledge concerningityjuaf inputs and products. The major
constraint for wholesalers, millers, processors argorter was low access to financial
possibilities. Therefore, financial constraintedéo be simultaneously solved at all levels of
the value chain. There needs to be promotion rofida organizations (cooperatives) which
can play a very important role in improving thedsning position of the producers. It is also
necessary to adopt standardization for the proolucpirocessing, marketing and exporting in

order to improve the competitiveness of sesameyarivhar.

| ix






Value Chain Analysis of Sesam
Magway Township

1. Introduction

1.1 Overview of theAgriculture Sector

The agriculture sector plays a key role in econodeeelopment in Myanmar. The major
of the population (69.32%) depends directly oriedily on income streams generated by
agricultural sector. It contributes 30% of GDP &lf17% of the total export earnings
20102011 (MOAI, 2012). The agriculture sector will conte to be essential for foc
production with the growing pollation as well as for the countgnd will continue t
occupy a large part of the export earnings. Tercentage share of sown area in Myan
can be seen in Figure 1.1n 20112012, Cereal crops achieved 38.61% of the totgb
sown area followed by pulses (19.63%) and oilseegc(15.46%) sown areas. In ordel
increase crop production, expansior area and technology of oilseed crops is neede
local consumption and to generate more surplusesiéneasd export earnings. There &
numerouskinds of oilseed crops such as groundnut, sesanmfiower, mustard and nige
Among them, sesame occapihe largest sown area (approximaté$:86% of total oilsee
crop area)followed by the groundnut, 25.5% (Figure 1.2) (MQZ12).

20.14% 38.61%
m Cereal crof
1.55% m Qil crops
4.61% u Pulse

H Industrial crop
E Culinary crop

19.63% 15.46% u Other crop

Figure 1.1 Percentage shares of major crops sosasan 201-201z
Source: MOAI (2012)

Sesame §esamum indicuynanancient oilseed, is one of the oldest cultivateghfd in the
world. Sesame is economically important not only for padg edible oil but also fc
export crops. Worldwidendia occupied the highesesaméiarvested ar¢ of 26.85% with
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Myanmar second. The world’s sesame production w828&28 thousand MT of which
Asia’'s sesame production accounted for 4,355.60s#ad MT which was 63.21% of the
world total sesame production with a yield of OB per hectare in 2011. Myanmar
produced the highest sesame production (861.5&#&mouMT) in Asia with a sesame Yyield
of 0.54 MT per hectare. In terms of sesame prodoctMyanmar occupied 21.05% of the
total world production and 36.37% in Asia (Tablg)JFAO 2013).

13.03%

25.55%

15.61%

= Groundnut

®m Sesame
Sunflower

® Mustard and Niger

45.86%

Figure 1.2 Percentage shares of sown area foredilseps in 2011-2012
Source: MOAI (2012)

Table 1.1 Sesame production in Myanmar and neighdpa@ountries (2011)

Country Harvested area Yield Production
('000 ha) (MT/ha) ('000 MT)
World 6,628.28 0.62 4092.30
Asia 4,355.60 0.59 2586.79
India 1,780.00 0.43 768.96
Myanmar 1,584.00 0.54 861.54
China 481.1 1.26 605.75
Thailand 66.21 0.74 48.84
Viet Nam 47 0.49 23.00
Cambodia 42.6 0.79 33.48
Bangladesh 37 0.89 33.00
Lao PDR 13.93 0.86 12.03

Source: FAO (2013)

2|
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1.2 Research Rationale

Sesame is an economically important not only fadpcing edible oil but also for exporting
raw and roasted seeds. The large proportion ofefesns engaged in sesame production in
Magway Township. There is a lack of information lwiegard to productivity and value
chain of sesame in Magway Township. Benefit slgadistribution among actors is also not
clearly known. The newly elected government poljgsomotes sesame production in
Myanmar for export. The degree of vulnerable fasntegrated in the value chain of
sesame production in Magway Township is unclear,to what extent smallholder farmers
take any stage in the value chains is not well tstded. There is a lack of information on
how actors of the sesame value chain coordinateirgedact with each other within the
horizontal and vertical chains. Therefore, thiddgtwill be carried out to analyze the value
chain of sesame for improving this value chain athe segment in Magway Township,

Magway Region.
1.3 Objectives of the Research

1. To map actors and analyze the value chain of sesame

2. To identify the issues and constraints in the vathain of sesame in Magway
Township; and

3. To look for necessary conditions in order to praentite value chain of sesame in

Magway Township.
1.4 Research Questions

1. What are the challenges and constraints at eaeh é¢évhe sesame’s value chain in
Magway Township?
2. What are the necessary conditions to improve theevehain to reach its potential

capacity in Magway Township?
1.5 Scope and Limitation of the Study

This study aims at improving the various stakehadgerformance along the value chain of
sesame in Magway Township. Due to time and firmmnstraints, the study is limited in
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its depth and coverage of the study area to MagWwawnship to fully address the
aforementioned objectives of the study. It will@rmasize only the sesame production value
chain. The result of the study may have some lioita such as sample size and therefore
may not be generalized and applied to the wholyanmar. However, it will be useful for

areas with a similar context to the study area.

2. Review of Literature

2.1 What is a Value Chain?

A value chain is often defined as the sequenceahfevadded activities, from production to
consumption, through processing and commerciatinatValue chains, or supply chains, in
agriculture can be thought of as a “farm to folkt ef processes and flows from the inputs to
production to processing, marketing and ultimatekly consumer. Each segment of a chain
has one or more backward and forward linkages. rGhaiperate within a complex
environment of policies, regulations, institutioasd support services. In order to receive
chain competitiveness, it requires operationatifficy in each of its segments, coordination
of transactions among chain actors and insertidhinva supportive business environment
(APO 2007).

2.2 Why Value Chain Analysis?

Value chain analysis is a useful analytical tochttimelps understand overall trends of
industrial reorganization and identify change ageanhd leverage points for policy and

technical interventions. Value chain analysis ie firocess of breaking a chain into its
constituent parts in order to better understandstitscture and functioning. The analysis
consists of identifying chain actors at each stamgel discerning their functions and

relationships; determining the chain governancdeadership, to facilitate chain formation

and strengthening; and identifying value addedvdiets in the chain and assigning costs and
added value to each of those activities. The floivgoods, information and finance through
the various stages of these are evaluated in tod#gtect problems or identify opportunities
to improve the contribution of specific actors até overall performance of the chain.

(UNIDO 2009)
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2.3 Review of Previous Studies of the Value Chain

Asyheshm (2007) analysed the sesame marketing chpanticularly the case of
Metemaworeda, North Gondar Zone, Amhara Regions $hidy revealed that 94% of the
sesame production was supplied to the market. Taprndeterminant factors for market
supply were estimated by OLS regression. The sesaramket performance was also
measured using indicators of marketing marginstaadevel of market integration. Critical
periods for sesame purchase were identified and @8%he total marketed supply was
transacted during the month of November, DecembérJanuary, 2006. Purchases sharply
declined after January and no sales were obseruedgdJuly, August and September.
Transport costs were identified as the major cashponent of marketing costs which
accounted for 31.52% and 60.20% of the total cbathmlesalers and exporters, respectively.
The integration analysis indicated that there exlisinarket integration between Metema,

Mekele and Addis Ababa markets, showing relativeketzefficiency in these markets.
3. Research Methodology

3.1 Data Collection
3.1.1 Measurements (or) Indicators

To access the current performance of the sesamietriarMagway Township, field survey
for primary data collection was undertaken in Mayl2 Data were collected for the
investigation of marketing cost, marketing margih \@arious stakeholders, marketing
channels and constraints and challenges and pessilltions for sesame production.

A Farmers questionnaire was used to collect fasnedcio-economic data such as age,
education, family size, farm ownership, farm sigesame sown area, harvested area, yield,
crop production, output prices, labor costs, transpion costs, marketing costs, extension
service, credit taken, loan for money lender, amairsurplus, production cost of sesame
and constraints etc. The market related questiomneas used to collect farm level detailed
measures of prices and quantity, purchased and ss@ttm, marketing costs of various
stakeholders’, storage facilities, transport féedi, access to market information. Both

primary and secondary data were also consideredisnstudy. Secondary data were taken
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from published and official records of the Ministoy Agriculture and Irrigation (MOAI),
various government organizations, the Food andcigure Organization (FAO), Central
Statistical Organization (CSO) and other relateblipations.

3.1.2 Sampling Frame and Sample Size

For this study, the number of respondents fromdifferent stakeholders is shown in Table
3.1. For each stakeholder, personal interviewsevimplemented with different structured
guestionnaires. Twenty sesame farmers, 4 wholssaenillers, 1 processor and 1 exporter
were interviewed with different sets of structutpebstionnaires to obtain a clearer understanding

of the current marketing channel for the sesammmisec

Table 3.1 Number of respondents in the study area

Market Participants Number of sample respondents
Farmers 20
Wholesalers 4
Millers 4
Processor 1
Exporter 1
Total 30

Source: Field survey (2013)

3.2 Method and Technique of Data Analysis

Qualitative methods was applied by using in-depterviews and semi-structure interviews
to collect the primary data, while the quantitatmethod was used to estimate the cost and

margin, and profits of actors at each level ofiakie chain.
3.2.1 Marketing Cost and Marketing Margin Analysis

When marketing margins at different levels of tharketing chain are compared, it is
common to use the consumer price as the commonndeator for all margins. The

following are some commonly used indicators indhalysis.
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(a) Total Gross Marketing Margin (TGMM)

TGMM = (Consumer Price — Farmer’s Price)/Gonser Price x 100
Margin of Wholesaler = (Consumer Price — Wholesslerice)/Consumer Price x 100
Margin of Miller = (Consumer Price — Miller's Prig€onsumer Price x 100
Margin of Processor = (Consumer Price — Processuitg)/Consumer Price x 100
Margin of Exporter = (Consumer Price — Exporter®)/Consumer Price x 100

(b) Farmer’s Portion of Producer’s Gross Marketing Margin (PGMM)
PGMM = (Consumer Price — Gross Marketing Margin)i@amer Pricex100

(c) Gross Marketing Margin= Average Selling price -Average Buying price
(d) Profit= Gross Marketing Margin-Total Marketing cost

When marketing margins at different levels of tharketing chain are compared, the
formulae included in Table 3.2 were used in thislgt

Table 3.2 Formulae for calculation of marketingtspprofits and margins

Actors Costs Revenues Profits Margins

Unit Unit % Unit Price  Unit % Total Unit
Total Added Added profit Profit Margin
cost Cost cost

Farmers A - A/D E E-A  (E-A)/G- E

D)

Wholesaler E B B/D F F-B-E (F-B- F-E

S E)/(G-D)

Millers/ F+C C C/D G G-C-F (G-C- G-F

Processor/ F)/(G-D)

Exporter

Total D=A+B+ 100 G-D 100 G

C

Source: M4P (2008)

3.3 Selection of the Study Area

The study area, Magway Township, is situated oretst bank of the Ayeyarwaddy River. It
is bordered by Natmouk Township on the east, Mir8agu and Min Hla Townships on the
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west, Taungdwingyi and Sinpaungwe Townships onstheh, and YenanchauiTownship
on the north. Magway Township is made up of 15 gusy 61 village tracts and 216 villa.
Magway Township possessa tropical climate condition angroduces a large quantity
groundnut and sesame for edible oil, it is alsovkmas the oil ot of Myanmar. The Map ¢
Myanmar and Study areashown in Figure 3.1 and Figure 3.2, respecti

Legend

State/ Division
- Ayeyarwady
D Bago
B chin ‘ 9~ ?:L;
- Kachin { ; Garnpan B e :
B <ayan . : &
: Kayin
: Magway
- Mandalay § o (n-v-'- -
Mon | vu-r:-
5 Rakhine L’_“": - ‘
- Sagaing —— RAILWAY
- Shap ——— RIVER

D Tanintharyi RonD
Scale:1:300,000
o 3 a 1.

uuuuu

— TSBDY

44
-~k
] B vangon oy || —

Figure 3.1 Map of Myanmar showing t Figure 3.2 Map of Magway Townsh
location ofMagway Townshi showing the location of the study a

3.3.1 Crop Calendar and Cropping Pattert

In Magway Township, groundnut and sesame are grasnthe main cropduring the
monsoon season. Farmers prepare their land zow groundnut or sesamat the end of
April and harvest athe end of August for sesame and in the end ofeBdmr for groundnt

as shown in Table 3.3After harvesting the groundnut or sesame, somede@ow winter

groundnut whilemost farmers grew pulses including green gram,qguigeea, cow pea at

mung-kean and sorghum. Winter season crops are hanatthe end of Decembx
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Table 3.3 Crop calendar of different crops growthie study area

Crops Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec

Groundnut T T TTREEEE e

(monsoon)

Sesame e NN

Groundnut —COOOETTRRRREEE e
(winter)

Pulses
Sorghum $

Source; DOA, Township Office, Magway (2012)

4. Results and Discussion

4.1 Mapping the Value Chain
4.1.1 Core Process

The core process of sesame value chain is showiigure 4.1. Sesame seeds flow started
from input providers-farmers-wholesalers-expormyasumers in other countries. Sesame
edible oil and sesame brittle (snack) are procefsaa sesame seed. The sesame edible oil
flow is input providers-farmers-wholesalers-milleetailers-consumers. The sesame brittle

(snack) flow is input providers-farmers-wholesalprscessors-retailers-consumers.

Miller |—>| Retailers |—=>| Consumer

(Sesame ol

ﬁ Consumer

Input Farmers Wholesaler Exporter I:,'> sin other
proSiL(jjer —> —> ) > Exp countries
ﬂ (Sesame

Processo |——=>| Retailer |—=> Consumer

(Sesame snack)

Figure 4.1 Core process for sesame value chaheistudy area
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4.1.2 Input Providers, Actors and Supporters

4.1.2.1 Input Providers

Farmers produce their products using various indgggésame farmers in the study area used
the inputs to produce sesame seed. Table 4.1 sihewsputs used by sesame farmers and
the input providers. The distance from the selevikaes to the market in Magway Town is
around seven miles each. Most farmers buy inpata the market in Magway Town by Tuk
Tuk (tricycle). About 10% of the sample farmeraugbt sesame seed from the market in
Magway Town and 20% of the sample farmers bougdree seed from neighboring farmers
who had reserved seeds. About 70% of the sampieefa used the sesame seed by

reserving their own seed which was yielded frompieious crop season.

There are many shops namely, Thin Thin Swe, WinatMyaw Win shop, Romeo, Pyay
Phyo Aung, Aung Myat, Shwe Pyo Thar and Zewa Daeta, which all sell chemical
fertilizers, pesticides, and foliar fertilizers Magway Town. About 35% of the sample
farmers bought urea and compound fertilizers fronmTThin Swe fertilizer and pesticide
shop and followed by other shops (30%), Win (15%yat Taw Win (5%), Romeo (5%) and
Pyay Phyo Aung shops (15%) respectively. Basedernnterviews with farmers, Thin Thin
Swe shop sold the inputs at a reasonable pricediféerent qualities of fertilizers and

pesticides.

In the study area, there were five farmers who ukadper in sesame production. Among
them, 60% of the sample farmers bought T-super fiteenshops in Magway Town, 20% of
the farmers bought T-super from Thin Thin Swe shog another 20% of the farmers bought
T-super from Romeo shop in Magway Town. There aghtdarmers who used gypsum in
sesame cultivation. About 25% of the farmers boupipsum from the Thin Thin Swe shop
followed by Myat Taw Win (12.5%), AungMyat (12.5%30meo (12.5%) and other shops
(37.5%). Most of the sample farmers (61.11%) engtudy area bought pesticides and foliar
fertilizers from their village sub-dealers. Abou6.67% of the sample farmers bought
pesticides and foliar fertilizers from Thin Thin 8whop and also 16.67% bought from Shwe
Pyo Thar shop in Magway. Only 5.56% of the sanfpleners bought these inputs from
Zewa Dana shop in Magway.
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4.1.2.2 Farmers and Their Specific Activities

Socioeconomic characteristics of sample farmetberstudy area are shown in Table 4.2. In
the study area, the average age of the sample fava®e 46.25 years. The oldest of sample
farmers was 68 years of age and the youngest wgsd&8 of age. Average schooling years
of the sample farmers were 9.55 years (or highadesel). The maximum schooling years
of the sample farmers were 14 years and the minisehnoling year was 1 year.

In the study area, education level of the samplmdas was categorized into five groups.
"Monastery education level”; informal schooling haligh they could read and write.

"Primary school level" ;formal schooling up to 5ayg; "Secondary school level”; intended
formal schooling up to 9 years and "High schookleéyformal schooling up to 11 years. The

last "Higher education level" refers to those wlaml lan educational degree from college or
university. The education level of farmers wasiassd to determine the decision making of
their farming system.

The average farming experience of the sample favaoséhold heads was 23.9 years. The

maximum experience was 41 years and the minimuraresqece was 10 years.

Table 4.1 Inputs and input providers for sesameéymction in the study area

Kinds of Inputs Buying place Input providers Percentage (%)
Seed (N=20) Magway Town Market 10
Village Own seed reserved 70
Village Other farmers 20
Urea and compound Magway Town Thin ThinSwe 35
fertilizers (N=20)
Magway Town Win 15
Magway Town Myat Taw Win 5
Magway Town Romeo S
Magway Town PyayPhyoAung 5
Magway Town other shops 30
T-Super (N=5) Magway Town Thin ThinSwe 20
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Kinds of Inputs Buying place

Input providers

Percentage (%)

Magway Town

Magway Town
Gypsum (N=8) Magway Town
Magway Town
Magway Town
Magway Town
Magway Town
Pesticides and foliar

(N=20)

Magway Town

Magway Town
Magway Town
Village

Romeo
Other shops
Thin ThinSwe

Myat Taw Win
AungMyat

Romeo

Other shops
Thin ThinSwe

ShwePyoThar
Zewa Dana
Village sub-leaders

20
60
25
12.5
12.5
12.5
37.5
16.67

16.67
5.56
61.11

Source: Field Survey (2013)

Table 4.2 Socio-economic characteristics of sarfgslaers in study area

ltems Measurement Average Maximum Minimum
Household head’s Age Years 46.25 68 30
Schooling years Years 9.55 14 1
Education Level
Monastery education Number 1(5)
Primary school level Number 0 (0)
secondary school level Number 7 (35)
High school level Number 9 (45)
Higher education level Number 3 (15)
Farming experience Years 23.9 41 10

Source: Field survey (2013)
Note: Figure in the parentheses represents pegenta

4.1.2.3 Cost and Return Analysis for Sesame Produach

The cost and benefit for sesame production carobed in Table

that the average total variable cost for sesame #8986 kyats
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average yield obtained by the sample farmers wa&s065kilogram per hectare. Average
price of sesame was 1,308 kyats per kilogram. Toexethe average total gross benefit for

the sample farmemas 852,881 kyats per hectare

The total material cost was 435,389 kyats per hecfBotal family labor cost was 63,079
kyats per hectare. The sample farmers used onge/dial,933 kyats as hired labor cost. In
addition, they had to pay average interest costasin cost (around 48,585 kyats per hectare).
Thus the return above variable cash cost (RAVCCG) 186,974 kyats per hectare and the
return above variable cost (RAVC) was 133,895 kyatishectare. The benefit-cost ratio for
sesame production was 1.18. It can be concludedhle sample farmers received a profit of
18 kyats for an investment of 100 kyats in sesamdyction. The break-even yield can be
calculated by dividing the total variable cost lwei@ge price per kilogram. The break-even
yield of sesame production was 549.68 kg/ha. Ifsdraple farmers received 549.68 kilogram
per hectare this will cover their total variablestoThe break-even price can also be
calculated by dividing the total variable cost hg taverage yield per hectare. The break-even
price of sesame production was 1,150 kyats pegidlm. The total variable costs for sesame
production would be covered if the sampled farmecgive a selling price of sesame of 1150

kyats per kilogram.

4.1.2.4 Marketed Surplus of the Sample Farmers, TheSelling Method and Mode of

Transportation

The marketed surplus is calculated by deductingéloold consumption and reserved seeds
from the total production of the sampled farmense Tharketed surplus of sesame is shown
in Table 4.4. The average production of sesamé@asehold was 4.36 tons during the rainy
season and the average marketed surplus per hddiseas 4.12 tons. The average home
consumption was 0.12 tons during the rainy seaBammers stored around 0.12 tons as
reserved seed for the next cropping season. Theme warious categories of market
participants in sesame marketing channels in thdysarea. First, 100 percent of sesame
directly flowed from farmers to wholesalers. In thieidy area, all of the sampled farmers
directly sell to “the wholesalers” in Magway Towmedause of inexpensive transportation
costs and convenient road infrastructure. All & sampled farmers transported their sesame
by Tuk Tuk (tricycle).
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Table 4.3 Benefit and cost of sesame productiosdanpled farmers

Items Units Value
Average yield Kg/ha 625.05
Average product price Ks/kg 1308
Total Gross Benefits (GB) Ks/ha 852,881
Total Material Cost Ks/ha 435,389
Total Family labor Cost Ks/ha 63,079
Total Hired labor Cost Ks/ha 171,933
Total Interest Cost Ks/ha 48,585
Total Variable Cost (TVC) Ks/ha 718,986
Total Variable Cash Cost (TVCC) Ks/ha 655,907
Return above cash cost (GB-TVCC) Ks/ha 196,974
Return above variable cost (GB-TVC) Ks/ha 133,895
Return per unit of cash expensed (GB/TVCC) Ks/ha 3 1
Return per unit of capital invested (GB/TVC) Ks/ha 1.18
Break even yield (TVC/price per unit) kg/ha 549.68
Break even price (TVClyield per unit) ks/kg 1,15D.2

Source: Field survey (2013)

Table 4.4 Sesame production, consumption and netleetrplus of per sampled household

Iltem Unit Mean Maximum Minimum Standard
deviation
(N=20) (N=20) (N=20) (N=20)
Total production Ton 4.36 9.18 0.88 2.41
Household Ton 0.12 0.73 0 0.2
consumption
Reserved seed Ton 0.12 0.61 0 0.15
Marketed surplus Ton 4.12 9.18 0.88 2.32

Source: Field survey (2013)

4.1.2.5 General Characteristics and Marketing Actiities of Wholesalers, Millers,
Processor and Exporter

In the study area, the wholesaler plays as a k&y irothe distribution of sesame from
producers to millers, processors and exporterdeMiprocess the sesame seeds into sesame

oil and processors process the sesame seeds sameeérittle as a snack. The exporters
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export the sesame seeds to other countries. In agwwnship, the town wholesalers are
the main intermediaries from whom the farmers aegthe price information. Farmers also
have connections with wholesalers in other towrsslaipd food processors and they receive

price information from them as well.

In general, average age of wholesalers was 5415, yeaging from 45 years to 69 years with

farming experience ranging from 9-23 years. Thecation level of wholesalers was higher

than farmers with half of them at the high schewkl and the other half at the graduate level.
All wholesalers employed a cash-down system inreesaarketing (buying sesame as well

as selling sesame). All of the wholesalers useck§in the transportation of their crops as
shown in Table 4.6.

The average age of the millers was 58.25 yearsamiging from 50-71 years with an average
experience of 14 years, ranging from 6-30 yeamxpkeriences. Among the sampled millers,
25 % of them had secondary school level educafié® high school level education and
50% graduate level education in the study areacHasging type of millers used one hundred
percent cash down system. On the other hand, sefieatpercent of the millers used cash
down system in selling sesame edible oil. Only twdive percent of the millers sold their
sesame edible oil while receiving half with caskvdand half with credit system. All of the
sampled millers used trucks or cars in transpamathen they send sesame edible oil to
other townships if the distance is far. If the aigte is nearby (within town), they will use the
Tuk Tuk (tricycle).

The sesame processor will buy sesame from the wéileles. The age of the processor was 43
years. The market experience of the processor waslyn10 years; this processor is a

university graduate. The sesame processor useccashydown system in purchasing sesame
seed. In selling of sesame brittle, the processed toth types of selling (cash down system
and credit system). With regard to transportatitwe, processor used truck and cars if the

distance between buying and selling is far.

The sesame exporter cooperated with the town walelessin purchasing sesame from them.
The age of the exporter was 53 years. The expbeser9 year of experience and he is a

university graduate. The sesame exporter emplogstt down system in purchasing and
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selling sesame seeds. The exporter used trucksafsportation of sesame seeds within the

country and used ships to export sesame seedpdn.Ja

Table 4.5 Age, experience and education level aflegalers, millers, processor and exporter

Characters Wholesalers (n=4) Millers (n=4)  Processor Exporter
(n=1) (n=1)

Age (years)

Mean 54.5 58.25 43 53
Standard Deviation 10.72 9.54

Range 45-69 50-71

Experience (years)

Mean 19.5 14 10 9
Standard Deviation 6.06 10.83

Range 9-23 6-30

Education Level (%)

Monastery 0% 0%

Primary level 0% 0%

Secondary level 0% 25%

High School level 50% 25%

Graduate level 50% 50% 100% 100%

Source: Field survey (2013)

Table 4.6 Marketing activities of wholesalers, emdl, processor and exporter

Activities Wholesalers (n=4) Millers (n=4) Processor Exporter
(n=1) (n=1)

Type of purchasing

Use cash down system 4 (100)% 4 (100%) 1 (100%)100%)
Type of selling

Only cash down system 4 (100)% 3 (75%) 1 (100%) 10D%o)
Received half of the cash down and credit 1 (25%)

Mode of transport
By truck 4 (100%) 4 (100%) 1(100%)  1(100%)
Source: Field survey (2013)
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The mean value of the total volume sale of prodpetsseason is shown in Table 4.7. The
sample wholesalers sold an average amount of seseeas of 1,500 tons during the rainy
season and the exporter exported sesame seedk66t6l/, tons during the rainy season. It
was found that the millers produced and sold amame amount of sesame edible oil of
159.71 tons during the rainy season while the msmeproduced and delivered an average

amount of sesame brittle of 8,100 kilograms dutirgrainy season.

Table 4.7 Mean value of total volume of sales aidoicts per season of sampled actors

Actors Kinds of product Unit Mean value
Wholesalers (n=4) Sesame seed Ton 1500
Millers (n=4) Sesame oll Ton 159.71
Processor (n=1) Sesame brittle Kilogram 8100
Exporter (n=1) Sesame seed Ton 1,166.67

Source: Field survey (2013)

4.1.2.6 Credit Providers (Supporters)

There were three credit sources available for #inepded farmers in the study area. The credit
received from all sources was for producing alh+f@d crops and for household expenses.
The sampled farmers borrowed money from the MyanAwarculture Development Bank

(MADB) with an average amount of 100,000 kyats pear (9.29% of the total credit

amount) with an interest rate of 1.5% per monthaddition, farmers borrowed an average of
885,000 kyats per year (82.49% of the total cradibunt) from private money lenders such
as shopkeepers in the villages, broker-men and tesjers at an average interest rate of
2.7% per month. Some of the sampled farmers baudosn average amount 92,307 kyats
(8.57% of the total credit amount) per year frone tftshwe Hta Naung Microfinance

Association” at an interest rate of 2% per mon#rnkers usually borrow money to purchase

inputs for sesame production such as seeds, chiditizer and pesticides.
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Table 4.8 Situation of credit availability of sara@lfarmers in the study area

Sources of credit Amount of Percentage Interest rate
credit (Kyat) (Kyat per month)
MADB 100,000 9.29 15
Private money lender 885,000 82.14 2.7
Shwe Hta Naung microfinance 92,307 8.57 2.0
Total 1,077,307 100

Source: Field survey (2013)

4.1.3 Marketing Channel

The average marketed surplus of the sampled faromsdimlds was 94.50% of their
production. Therefore, 5.50% of this was used faudehold consumption (2.75%) and seed
purpose (2.75%), (Table 4.9). The analysis of tharketing channel was intended to

demonstrate the sesame flow from farmers to consumetudy area.

Sesame marketing channel in Magway Township is shiowFigure 4.2. According to the

field survey, town wholesales had the highest gakfor acquiring sesame directly from

farmers in the study area. The sampled farmers Bald6 of their marketed surplus to the
wholesalers in Magway town. Wholesalers traded 5%.60f their sesame to Mandalay,
40.82% to Magway and 26.53 % to Yangon. Millers gmdcessors in Magway bought
sesame from the wholesalers. Millers sold 25.31%ef sesame edible oil to Magway, and
traded 3.93% to Mandalay, 0.79% to Yangon and 4.G8%ay Pyi Taw. On the other hand,
the processor in Magway sold 46% of their sesantdebm Magway, and traded 26% to

Mandalay and 28% to Yangon.

Table 4.9 Mean and percentage of sesame produatmmsumption, reserved seed and

marketed surplus of the sampled farmers

Item Unit Mean Percent
(N=20) (%)
Total production Ton 4.36 100
Household consumption Ton 0.12 2.75
Reserved seed Ton 0.12 2.75
Marketed surplus Ton 4.12 94.50

Source: Field survey (2013)
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Sesame Marketing Channel in Magway Township

( Farmer

A 4

Consumption and
reserved seed
(5.50%)

L (100%)

A 4

Farmer marketed surplus
(94.50%)

10C ¢

[ Wholesalers in Magway ]

Mandalay

(32.65%)

A 4

Millers and processors in
Magway (40.82%)

Yangon Exporter
(26.53%)
(Export to Japan)

[ 3 25%\_
A
Millers in Processors in
Magway Magway
Y,
Y A\ 4 \ 4 A 4 A 4
Retailers Retailers Retailers Retailers Ret_ailers Retailers in || Retailers in
in in in in Nay in Mandalay Yangon
Magway Mandalay || Yangon Pyi Taw Magway (26%) (28%)
(25.31%) (3.93%) (0.79%) (4.08% (46%)
Sesame seed flow —
Sesame oil flow —_—
Sesame brittle flow —

Figure: 4.2 Sesame Marketing Channel in Magway Tshipm

4.1.4 Knowledge and Information Flow

The agricultural extension division is responsitdledisseminating information on technical

progress to farmers, providing training on crop ageEment and conducting agricultural

development programs for hybrid varieties and ath@&uring the field survey, all of the
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sampledfarmers answered that accessgovernment extension service is absent. How
agricultural information was received through ptevagri-chemical (fertilizers, pesticide
foliar, plant growth hormone, etc.) dealers andkaeting agents. The pesticide and fertili
company staff would visitillages once or twice within a crop season andl [pasticide an

fertilizer market promotion meetings in the villag

4.2 Analysis of Value Chain

4.2.1 Marketing Costs, Profits and Marketing Margins of Actors

Marketing costs, profits and margins were calcdlater main agents in the marketi
channels such as town wholesalers, exporter, millerd processors. In the market
channel, the commodity types handled by the middlenare various. For example,
wholesalers handle the commodity as s while the millers handle the commodity as ed

oil and the processor handle the commodity asdbarse brittle (snacl

Percentage share of marketing costs for differetdraare shown in Figure 4.3, Figure 4
Figure 4.5 and Figure 4.6 for different ve-addedactivities. For sesame wholesis, the
percentage share of miscellaneous costs was theed, followed by labor cost an
packaging cost. (The costs 'miscellaneoustontain staff salary, interest ¢ and cost of
phone cards). For treesame exporter, the percentage share of storatgewas the highes
It was found that the exporter must storearge amounbf sesame for a long tinperiod
before exporting to other countries. The percentdgme f labor cost was the highest 1
sesame millers and tlsesame processor because it nea large amount (labor to process

sesame seeds ind@esame edible oil and sesame brittle (sn

License fe ] 10.16%
Miscellaneous co 1 31.48%
Storage co: 1 7.61%
Packaging co 1 24.9
Labor cos 1 25.7%
0.00 10.00 20.00 30.00 40.00

Figure 4.3 Percentage of Marketing costs per mnisésame wtlesaler
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Tax 10.97%
Maintenance cos 16,04%
Packaging cos 16,04%
Storage cos 26.47%
Labor cost 11.23%
Transportation cos 19.25%
0.00 5.00 10.00 15.00 20.00 25.00 30.00
Figure 4.4 Percentage of Marketing costs per enisésame expor
Miscellaneous co: 5/73%
License fes 0.93%
. ; 0,
Transportation cos _ 28.37% 56.09%
Labor cos
Maintenance co: 5/40%
Milling cost 3.46%
0.00 10.00 20.00 30.00 40.00 50.00 60.00

Figure 4.5 Percentage of Marketing costs per driesame for sesame mi
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Figure 4.6 Percentage of Marketing costs per wnisésame proces:

100.00
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Among the actors in the value chain for sesame ssegdwas found that the sample
wholesalers received the highest percentage ofitbére (70.66%). But the marketing
margin share of farmers (71.48%) was the highesingmall the actors. The wholesaler
received the largest profit due to purchasing teame directly from the farmers and storing
the product for 6 months before selling to the etgre. How then can farmers reduce their
higher cost and increase their profit share? thsgious that sampled farmers suffer from
high crop losses during harvesting time (due tac& bf post-harvest technology), high costs
of inputs and high interest rates from money lesddrfarmers could contact directly with

the exporter and receive loans at lower interetgtsréo buy inputs, the received price and

profit share of farmers would be increase and e@sygins would decrease.

For the sesame oil value chain, the sampled whelsseeceived the highest percentage of
profit share (66.84%). Actually, the wholesalerseiged more benefits (than farmers) from
the increased demand of sesame seeds to export tlnedehanges in trade policy in 2011
(allowing the private sector to export sesame saadsset export tax to zero). In this case, if
the millers could buy the raw sesame seed dirdaily the farmers, profit sharing of both
farmers and millers would increase. Moreover, th@petitiveness of sesame production and

edible oil processing should be improved to inceezfficiency of the sesame oil value chain.

For sesame brittle, the sampled processor gainedhitphest percentage of profit share
(84.99%) while sampled farmers received the loywestentage of profit share (3.94%). It is
noted that the farmers were not involved much witthis chain—they only sold directly to

the wholesaler and therefore received the lowesttghare.

The percentage shares of marketing margin of fameholesalers and exporter were
71.48%, 25.39% and 3.13% respectively in sesame ealeie chain. In sesame oil value

chain, farmers received 64.94% of the marketinggmarwholesalers 23.07% and millers

11.99%. For the sesame brittle value chain, thegmgéage share of the marketing margin was
the highest (69.63%) for the processor followed fagmers (22.41%) and wholesalers

(7.96%). Therefore, it was found that differentluea chain actors received unequal

marketing margins along the value chains and sesaanketing wasnefficient in the study

area.
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Table 4.10 Marketing profits and margins of farme&rsolesalers and exporter for sesame
seeds

Actors Costs (Ks/Kg) Revenues Profits Margins
(Ks/Kg) (Ks/Kg) (Ks/Kg)
Unit Unit % Unit Price  Unit % Total Unit % Total
Total Added Added profit Profit Margin Margin
cost Cost cost
Farmers 1150.29 - 95.59 1308 157.71 25.17 1308 871.4
Wholesalers 1308 21.95 1.82 1772.67 442.72 70.66 4.676 25.39
Exporter 1803.84 31.17 2.59 1830 26.16 4.17 57.33 .133
Total 1203.41 100% 626.59 100% 1830 100%

Table 4.11Marketing profits and margins of farme&rsplesalers and millers for sesame oil

Actors Costs (Ks/Kg) Revenues Profits Margins
(Ks/Kg) (Ks/Kg) (Ks/Kg)
Unit Unit % Unit Price Unit % Total Unit % Total
Total cost Added Added profit Profit Margin Margin
Cost cost
Farmers 1150.29 - 85.09 1308 157.71 23.81 1308 464.9
Wholesalers 1308 21.95 1.62 1772.67  442.72 66.84 4.676 23.07
Millers 1952.35 179.68 13.29 2014.28 61.93 9.35 .en1 11.99
Total 1351.92 100% 662.36 100%  2014.28 100%

Note: 1Kg of sesame = 0.47 Kg of sesame edible oil

Table 4.12 Marketing profits and margins of farme&rsolesalers and processor for sesame

brittle
Actors Costs (Ks/Kg) Revenues Profits Margins
(Ksikg) (Ks/Kg) (Ks/Kg)
Unit Unit % Unit Price Unit % Total Unit % Total
Total Added Added profit Profit Margin ~ Margin
cost Cost cost
Farmers 1150.29 - 62.66 1308 157.71 3.94 1308 22.41
Wholesalers 1308 21.95 1.20 1772.67 442.72 11.07 4.676 7.96
Processors 2528.01 663.67 36.15 5836.67 3400.33 9984. 4064 69.63
Total 1835.91 100% 4000.76 100%  5836.67 100%

Note: 1Kg of sesame = 1.03 Kg of sesame brittlagkn

4.2.2 Challenges and Constraints in the Sesame ValChain

A SWOT analysis was used to describe the challeagdsconstraints of the sesame value

chain. SWOT analysis is an acronym for “Strengtisaknesses, Opportunities and Threats.
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The SWOT analysis for the sesame value chain inWdsiglr ownship is identified as follows.
The analysis of strengths and weaknesses is imtanthis usually based on an analysis of
facts and assumptions on the market research §adirhe opportunities and threats analysis

is carried out by examining external factors.

In the light of the stakeholder analysis, a mixeduts in-depth interviews with farmers and
traders was used to draw points of interventiorgstaraddress constraints by promoting the
strengths of the chain. For this purpose, intemeaknesses and strengths of actors and
external opportunities and threats are analyzedemurwhtegories of economic, social,
technological, demographic and institutional thenTdse main results of the SWOT analysis
for sesame farmers, wholesalers, sesame millesajrae processor and sesame exporter are
listed under Table 4.13, Table 4.14, Table 4.15|d4.16 and Table 4.17 respectively.

Table 4.13 SWOT analysis for farmers

Strengths Weaknesses

e Easy to grow and harvest e No measurement of the quality of seed
e Women can participate e Uncertain quality of chemical fertilizers
e Expecting good quality seed and pesticides
¢ Reduced use of chemical e Low access to high quality seed

fertilizers ¢ Relatively low yield per hectare
¢ Organic input utilization ¢ Need to harvest timely
e Accessible to market e No resistance to pests and disease

e Few financing possibilities for farmers

Opportunities Threats

e Local and export market e Climate change
e High potential for value e Unstable product price

addition e The prices of labor, fertilizers and
e Low cost for transportation and pesticides are very high

easy to transport e Need for capital investment in sesame
e Increasing telecom service production
e Employment e Absence or poor post harvest technology
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Strengths Weaknesses
e High supply Need capital
Need skilled labor
Higher interest rate on credit
High salary to hire skilled labor.
Opportunities Threats

Market potential for domestic an
export

Increasing telecom service

d

Changes in climate
Difficulty for labor control
High competition in sesame

marketing

Table 4.15 SWOT analysis for millers

Strengths

Weaknesses

High oil content

Sesame oil is suitable for health

Poor people cannot consume sesame
oil

Lack of high capacity milling
machines

High competition with other cooking

oils

Opportunities

Threats

Awareness of health and
dependence on palm oil

High demand for quality oil
Increasing telecommunication
service

Employment

Little access to quality of raw
material
Imported palm oll

International demand on sesame sged
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Table 4.16 SWOT Analysis for processors

Strengths Weaknesses
e High demand for sesame brittle Electricity cut offs when
e Participation of women processing
Skill labor
Opportunities Threats

e High demand for processed product

Little access to quality of raw

e Scope for processing industries material
(cosmetics, pharmaceuticals, food, etc.)
e Employment
Table 4.17 SWOT Analysis for exporter
Strengths Weaknesses

e Few competitors in Myanmar for sesan

export

Low export quality of seeds
Testing the residue in Bangko
For export of sesame, sea
freight is the only option

)

Opportunities

Threats

¢ High demand of product
e Market potential for export

e More value added potential

No access to test Imidacloprig
(Chemical residue) to 0.01 ppr

High tax and transaction cost

3

4.2.2.1 Challenges and Constraints of Sample Farmeim Sesame Production and

Marketing

The sampled farmers in the study area want to aed guality seed, good quality chemical

fertilizers and pesticides at reasonable prices. fahmers in the study area are faced with the

uncertainty or low quality of inputs in sesame prctibn and state that the enforcement of

fertilizers and pesticides laws are essential. ré&uily, a local research firm distributes the

guality seeds of sesame, but is insufficient. Tloeeethe sampled farmers have little access
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to high quality seeds. The sesame crop is nosteedito pest and disease and needs to be
harvested timely. Sesame yield level is still lamd the farmers want pest resistant varieties
to increase their yield. In addition, very low ass to credit and insufficient amount of credit

per unit of land require the farmers to use lowels\of input resulting in lower yields.

After permission of exporting sesame legally, tlagiaus actors in the sesame value chain
received a high demand, for both local and expoatkets. However, farmers are not

confident in producing sesame due to uncertain lwegatonditions (droughts) as sesame is
very sensitive crop. The product price is therefamstable when farmers sell their crops. The
price of labor, fertilizer and pesticides usedesame production is also very high. Although
farmers want to use machinery for solving laborr&ges and high cost of labor in sesame
production, they have low access to loans to pwemaachinery. Farmers also suffer from

high post-harvest losses due to low access tohawsgest technology.

4.2.2.2 Challenges and Constraints of Sample Whoblders in Sesame Marketing

The supply of the sesame crop has increased coablgeFarmers now grow sesame more
than before due to high international demand. Bt sampled wholesalers need more capital
to invest in marketing. The high interest rate ¥Yeorking capital creates inefficiency in

sesame marketing in Magway.

4.2.2.3 Challenges and Constraints of Sample Millerin Sesame Oil Marketing

Sesame oil is suitable for health. Therefore peapl@igher income purchase sesame oil
regardless of its higher price. Millers prefer saeail because sesame seeds contain high oil
compared to other oil seed crops. But the majotleinge is they have to compete with
exporters in buying raw sesame seeds. Some unciivgetillers have shut down their oil
mills in the study area. In addition, if the rawsame seeds are of poor quality, millers are

faced with the difficulty in milling.

4.2.2.4 Challenges and Constraints of the Sample dtressor in Sesame Brittle Marketing

The demand of sesame brittle becomes high becdaug@an taste and high consumer
preference and demand. Women can participate ipribeessing of sesame brittle and can
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become an important job creation for women. Theptathprocessor needs more capital to
invest in sesame processing and is faced withlaihigrest rate.

4.2.2.5 Challenges and Constraints of the Sample porter in Sesame Marketing

There are only six exporters in Myanmar as compatitn sesame export. The quality of
Myanmar sesame seed is still relatively low. Thamefthe price received is also low
compared to other sesame exporting countries. nfdjer constraint for sesame exporter is
that there is no access to test for Imidaclopridgi@ical residue) to 0.01 ppm in Myanmar.
The pesticide residue in sesame seed can onlydbedtén Bangkok because of lack of

technology in testing the residue in Myanmar.

5. Conclusions and Recommendation

5.1 Conclusions

In this study, it was found that there were manto@cin the sesame value chain. The
constraints and challenges of all actors were tiye&t®d. The major constraints for sesame
farmers were a lack of technology, low access ¢dlitrlack of knowledge about the quality

of inputs and products. The major constraints fdrolesalers, millers, processors and
exporter were a low access to financial possibgitiin sesame seeds flow, wholesalers
received 70.66% of total profit share. In sesaudible oil flow, wholesalers again received

the highest percentage share of total profit (6B4n sesame brittle flow, the processor
occupied 84.99% of the total profit share. The eetage shares of marketing margin of
farmers, wholesalers and exporter were 71.48%,926.2nd 3.13% respectively in the

sesame seed value chain. In the sesame oil vahir, ¢the farmers received 64.94% of the
marketing margin, the wholesalers 23.07% and tHemi11.99%. For the sesame brittle

value chain, the percentage share of the marketisugin was the highest (69.63%) for the
processor followed by the farmers (22.41%) and e$alers (7.96%). Sesame marketing is
very weak in the study area because wholesaleesvest much of the profit by transacting

the sesame without value adding and individual éasymarketed their sesame directly to
wholesalers without any negotiating power or orgation (farmer cooperatives).
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5.2 Recommendation
5.2.1 The Role of the Public Sector, Private Sectand Civil Society in the Value Chain

The formation of a public company is needed fordbgame value chain development in the
study area. A public company must consider suctofa@s domestic and international trade,
guaranteed minimum price, contract farming, femgifi distribution, seed production and
distribution, infrastructure and logistical devetognt, agricultural or farmer’'s bank, and
construction and other investment projects. Theeguwent (public sector) must lead, setting
the direction for the transformation and creatihg tight environment to achieve the value
chain development. As for the private sector, ther@ need to establish contract farming by
cooperating with the farmers. The role of civilcety in the value chain is also very
important. Civil society such as NGOs and otheraargations, and support communities

should manage risk; build local capacity and briggps in value chain of sesame.
5.2.2 Conditions Necessary to Improve the Value Cia

Based on the findings of this study, the followingtions are proposed for consideration by

the Government of Myanmar:

1. There is a need to raise the profit shares of #iendrs, especially small holder
farmers in the sesame value chain.

2. Good quality seeds are a necessary condition ferirtiprovement in yields for
sesame production apart from other inputs likeilizet, pesticide, etc. Hence,
sesame growers need improved varieties of goodhagidyielding seeds. The seeds
used by most farmers are those produced from thenr farms using traditional
methods and this has affected the quality of tlmp<smproduced and consequently,
affects the income and return for sesame farmemnsleJthis condition, there is an
urgent need to develop a seed industry through@pblate partnerships to meet the
growing demand for quality seed.

3. Public investment should be raised in sesame agraneesearch to make it possible
for improvements in sesame crop productivity.

4. Farm mechanization should be supported to farmbsave faced with labor scarcity

in sesame crop production.
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5. Options for improving public and private extensjmograms should be explored to

adopt improved farm technologies by farmers. Trgrprograms should be supported
to develop more effective marketing strategies $amallholder farmers and to
negotiate more effectively with traders, in order ibhcrease the prices that they
receive for their sesame.

Promoting farmer organizations (cooperatives), Whace assumed to play important
role in improving the bargaining position of the@g@ucers, should be established.
Financial constraints should be simultaneously exblat all levels along the value

chain where they are shown to be a constraint.

. The standards for the production, processing, apore of sesame are urgent needs

of Myanmar. These standards should be in conformitly those of the international
standards. Achieving higher quality for Myanmarases should be a first measure

needed to obtain a higher market price.
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About MINZAS

MINZAS program is a partnership program of Mekongtitute and New Zealand Embassy
in Bangkok. The objective of this program is to @mte research capacity of young GMS
researchers by providing a structured learningfded research application program for 36
master’s degree students from provincial univessitn Cambodia, Lao PDR, Myanmar and
Thailand.

Through a comprehensive supports — trainings, r@aohel meeting, constructive advices
from MI advisors including financial supports — whiare to be and have been provided to
scholarship grantees, students’ research skills @mtuction of research deem to be
developed. The completed research works will bdighgd in ‘Ml Working Paper Series’
and disseminated to related agents among the GMS.

The MINZAS Program is designed for 3 cycles; eaatieclasts for one year with 4 phases:

Phase One: Training on Research Methodology

Phase Two: Implementation of Sub-regional Researé&tespective Countries

Phase Three:Research Roundtable Meeting

Phase Four: Publication and Dissemination of StteleNorks in ‘MI Working
Paper Series’

YV V V

The research cycle involves:

e One month training course on GMS Cooperation an&M$ Integration, research
development and methodology. The students wiltipce their research designs and
action plans as training outputs;

e Technical assistance and advisory support to MINZ#cholars by experienced
mentors and academicians in the course of thendspeocess;

e The scholars will present their research papeis iound table meeting attended by
subject experts and their peers;

e Scholars will revise their research papers and avgpas necessary, based on experts
and peer review during the roundtable meeting;

e Publication of reports as MI working paper series.
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The Mekong Institute (MI) is an intergovernmental ViSion

organization with a residential learning facility located on the

campus of Khon Kaen University in the northeastern Thailand.

It serves the countries of the Greater Mekong Subregion Capable and committed
(GMS), namely, Cambodia, Lao P.D.R., Myanmar, Thailand, human resources working
Vietnam, Yunnan Province and Guangxi Zhuang Autonomous together for a more

Region of PR. China.

integrated, prosperous,
and harmonious GMS.

MI is the only GMS-based development learning institute,
chartered by the six GMS Governments, offering standard and

on-demand capacity development programs focusing on MiSSion

regional cooperation and integration issues.

MI’s learning programs services caters to the capacity building
needs of current and future GMS leaders and policy makers on
issues around rural development, trade and investment

Capacity development for
regional cooperation and
integration.

facilitation, human migration, with good governance and

regional cooperation as cross cutting themes.

MI Program Thematic Areas

RURAL DEVELOPMENT
FOR SUSTAINABLE
LIVELIHOODS

TRADE AND
INVESTMENT
FACILITATION

HUMAN MIGRATION
MANAGEMENT
AND CARE

. Policy
Researc onsultatio

Y 4 X

Cross — Cutting Themes:
- Regional Cooperation and Integration
- Good Governance
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Rural Development for Sustainable Livelihoods
= Agriculture value chains

= Natural resource management

=  Food security and sufficiency

=  Productivity and post harvest support

. Trade and Investment Facilitation

= SME clusters, business to business and export
networking

=  Trade and investment promotion in Economic
Corridors

= Cross-Border Transport Facilitation Agreement
(CBTA) and Logistics

=  Public-Private Partnerships

Human Migration Management and Care

= Safe migration

= Labor migration management

= Harmonization of migration policies and
procedures

= Mutual recognition arrangement for education,
training and skills standard
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